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Healthzone is a profitable Australian company that
operates distribution, production and retail businesses 
in the health and beauty sectors, including: 
• Australia’s leading distributor to the health 

food channel. 
• Australia’s leading health food retail franchise 

with more than 120 stores.
• One of Australia’s leading distributors of fragrance 

and beauty products to the pharmacy market.
• Production of more than 400 proprietary products 

for sale in Australia, North America, Asia and Europe.





• Streamlining Healthzone’s business
operations, production and supply
arrangements; and 

• Acquiring earnings-per share accretive
businesses that Healthzone can add
value to by increasing sales, gross profit
margins, and rationalising operating
overheads.

Healthzone’s Markets
Healthzone operates in the ‘wellness” sector
which provides OTC products and services
for the physical wellbeing of consumers. 

The Company’s products are marketed
through Healthzone’s Australian stores, 
the internet and third party retailers,
wholesalers in Australia, North America,
Europe and Asia.

In China, Healthzone’s products are
distributed through more than 1,400
outlets. The Chinese health and beauty
market is estimated to be approximately
three times the size of the Australian
market, and growing at a faster rate. 

The Australian wellness industry is highly
fragmented and dominated by numerous
independent brands, retailers and
distribution businesses, most of whom are
relatively small. 

Healthzone has established a leadership
position in the Australian wellness sector
through the integration of businesses that
have strengthened Healthzone’s earnings,
distribution capabilities and competitive
advantages.

Distribution
Health Minders Logistics and
Marketing 
Health Minders is Australia's leading health
food market distributor with nationally
integrated facilities in 5 states across
Australia. 

For more than 25 years, Health Minders
has supported the growth of dynamic
health food businesses, including health
food sector market leaders with logistics
and marketing services to assist health
food suppliers to improve efficiency and
growth of their businesses. 

Health Minders distributes more than 
5 million products annually across 3,500
lines to more than 2,000 Health Minders'
retail customers including health food
chains, supermarket chains, pharmacy
chains, national wholesalers, independent
stores, hospitals, medical clinics, online
stores and health practitioners as well 
as more than 120 franchised Healthy 
Life store.

The national marketing activities of Health
Minders include public relations and
advertising in print, television and radio
media; distribution of 4 million Healthy Life
News publications annually; direct mail,
email and SMS marketing to more than
300,000 loyalty club members, electronic
communication, POS technology, in-store
marketing with retailers; point of sale
merchandising, bags and banners and
proactive sales staff training. 

Jasham International  
Jasham International is a leading beauty
and fragrance products distributor to more
than 1,700 pharmacy and retailer
customers in Australia and supplies more
than one-third of Australia’s pharmacies.

The Jasham business provides an
established platform for penetration of
Healthzone products and services into 
the pharmacy wellness segment, of the
wellness market.

The pharmacy sector is estimated to have
more than five times the number of outlets
of the health food sector. A significant
portion of pharmacy sales are general retail
products including vitamins, health
supplements and health and beauty
products with growth expected to continue
as pharmacies reduce dependence on
Pharmaceutical Benefits Scheme products
and prescriptions.

The Jasham business has a track record
of annual operating cash flows and pre-tax
profits in the vicinity of $2 million per
annum with gross profit per metre
approximately five times that of the Health
Minders distribution business.
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Products 
Healthy Life Health Foods
The Healthy Life range of more than 
300 health and food products including
products for allergies, eyes, memory,
beauty, bones, joints, inflammation,
children's health, sleep, circulation, 
heart conditions, stress, cold and flu,
immunity, detoxification, inner health 
and weight control.

The Healthy Life range of products is
contract manufactured by licensees and
sold primarily through Healthy Life stores
nationally. 

Bod Premium Skin and Hair Care
The ‘Bod’ range of more than 40 premium
skincare and beauty products is sold
internationally under the brands of ‘Bod’,
‘My Bod’ and ‘Bod for Bubs’. These
products include oils, creams, lotions,
soaps, shower gels, aromatics, exfoliates,
salts, sprays and hair care products. 

Healthzone has continued to develop 
the Bod range of products, including
expansion of the distinctive Bod brand to
other product categories, including a range
of 8 premium haircare products launched
in 2008.

The Bod range of products is contract
manufactured in Australian and sold
nationally through Health Minders and
internationally in North America, Europe
and Asia. 

Aurinda Vitamins and
Supplements
Healthzone, in conjunction with its contract
manufacturers, produces a range of more
than 45 supplement and vitamin products
under its Aurinda brand. 

The Company’s vitamin and supplement
products are distributed through
Healthzone stores in Australia and its retail
initiative in China. Through this channel,
Aurinda has become a leading Australian
wellness brand in China. 

Natural Alternative Health Food
products  
The Natural Alternative range of more than
100 products has been developed
primarily for sale in the Australian health
food channel.

This range includes gluten free foods,
organic foods, organic skin care products,
natural soaps and cleaning products and
will be marketed primarily through the
Healthy Life chain of 120 stores nationally
and the health food channel. 

Retail 

Healthy Life Retail 
The Healthy Life chain was established in
1968 and is Australia’s leading health food
retail franchise with more than 120 stores
and more than 300,000 Club Life loyalty
club members nationally. 

The Healthy Life franchise is supported by
electronic communication and ordering
systems, the Healthy Life website and the
sector leading publication of Healthy Life
News that publishes more than 4 million
copies annually. 

Company Owned Stores 
The Company’s Healthzone retail chain
comprises nine company-owned outlets
(eight in Sydney and one in Melbourne).

Healthzone also conducts online
commerce sales to consumers via online
stores, including Health Online and the
online Bod shop. 
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This Report is provided in relation to Healthzone Limited as an individual entity and the consolidated entity
consisting of Healthzone Limited and its controlled entities. The Financial Report is presented in Australian currency.

Healthzone Limited is a Company limited
by shares, incorporated and domiciled in
Australia. Its registered office and principal
place of business is:

Healthzone Limited
316 Horsley Road
Milperra NSW 2214
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